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Apple to Launch New
iMacs

October 2015 GAAB Meeting

The October 2015 GAAB meeting will be Wednesday,
October 14, 2015.

by Juli Clover, MacRumors.com

Apple plans to introduce the rumored 21.5-inch Retina
iMac next week, reports 9to5Mac. There will be several
models that could show up in stores as early as October
13, but supplies may be somewhat limited until production
ramps up in November.
As has been previously rumored, the 21.5-inch iMac will
have a resolution of 4096 x 2304. Code discovered in OS X
El Capitan has pointed towards Broadwell chips with Intel
Iris Pro Graphics 6200 and AMD Radeon M380 - M395X
discrete graphics for the new iMacs.

Meeting: Wednesday, October 14, 2015
7:00 PM
Panera Bread
161 Washington Ave Ext, Albany, NY

Rumors have also suggested the new 21.5-inch iMac will
include an improved display quality with greater color
saturation, but the external design of the machine will
remain the same. Due to the new Retina displays, the
21.5-inch iMac models will be priced higher than existing
iMac models.
The 27-inch iMac is not likely to receive an update
alongside the 21.5-inch iMac and it is not clear if Apple
will also debut new rumored accessories alongside
the machine. According to regulatory filings, Apple is
working on a second-generation Magic Mouse and a new
wireless keyboard with Bluetooth 4.2 connectivity and a
rechargeable battery.

Next GAAB Meeting
October 14, 2015
7:00 p.m.

Panera Bread
Crossgates Common, Albany

GAAB Meeting Agenda:
• Greetings/Dinner
• The GAAB Help Desk-Bring your questions to the
meeting
• Discussion Topic: Latest Apple Announcements
• iOS Tips
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Apple
Ambassador

The Greater Albany Apple Byters is an Apple Computer User Group.
Membership privileges include this newsletter, access
to a large public domain software and video/audio
tape library, local vendor discounts, special interest
groups, and other special offers.

by John Buckley

Contents of The GAB’er are copywriten, all rights
reserved. Original articles may be reprinted by notfor-profit organizations, provided that proper credit
is given to the author, The GAB’er, and a copy of the
publication sent to The GAB’er editor.

Why Apple’s Artificial Intelligence Acquisition Is Much
Bigger Than Siri
by Theo Priestley, Forbes.com

The views expressed herein are the sole responsibility
of each author, and do not necessarily represent the
views of the Greater Albany Apple Byters.
Note: Trademarks used in this newsletter are recognized as trademarks of the representative companies.

Apple quietly acquired a small UK artificial intelligence
outfit this week, based in Cambridge and called Vocal
IQ, in which many believe is a play to just enhance
Siri’s capabilities. Vocal IQ, a speech-related artificial
intelligence company, says its technology is a core
component to the delivery of the Internet of Things. The
software, based on more than a decade of research, offers
users the ability to talk more naturally with their smart
devices.
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  Vocal IQ introduced the world’s first self-learning dialogue

API – putting real, natural conversation between people
and their devices. Every time your application is used
it gets a little bit smarter. Previous conversations are
central to it’s learning process – allowing the system to
better understand future requests and in turn, react more
intelligently. What’s interesting is that in 2014, Vocal
IQ were working with General Motors to integrate its
capabilities into an intelligent voice-controlled system for
its cars that would let users turn on their windshield wipers
or adjust car stereo settings by speaking.

Public Domain Librarian
Bill Shuff
393-9753
Newsletter Editor
Roger Mazula
466-7492
Education SIG
John Buckley
272-7128

Vocal IQ, in a 2015 blog post wrote that while Apple won
the visual UX, AI assistants like Google Now, Cortana and
even Siri are a long way off from being perfect.

Internet SIG
Lou Wozniak
465-2873

Continued on page 6.
The

GAB’er

October 2015

	
  

3

Internet SIG
5 Amazon Shopper Tips to
Save Money and Time
by Justin Ferris

Online shopping is one of the best innovations to have
come from the Internet. You can buy just about anything
you want without leaving the house or dealing with crowds.
Even better, you can have your purchase on your doorstep
in just days, or even the same day in some cases.
If you’re hunting for security cameras, dash cams, gadget
accessories, media converters and other tech and home
items, the Komando Shop is a great place to start.
However, there’s a good bet you do quite a bit of shopping
at Amazon too. After all, it is the largest online store ever,
and carries just about everything.
Here are five tips that any Amazon user can appreciate.
We’ll also throw in a bonus for Amazon Prime subscribers.
1. Availability Alerts
Knowing when a price drops on an item is good, but what
if the item you want to buy isn’t even in stock? You don’t
want to keep checking back to see when it’s available.
Who has the time?
Fortunately, if you look just next to the product’s title you’ll
see a button that says, “Email me.” Click that and Amazon
will let you know when the item is back in stock. If you
want to manage your alerts later, log in to your account
and go to the Availability Alert area.
2. Text Shipment Alerts
The Internet has made it possible to not just order
something, but watch its entire progress from the
warehouse to your door. Of course, that involves going
on your computer and looking it up.
If you want regular updates sent to your phone, you can
sign up for Shipment Updates via Text. Amazon will
send you regular updates on your package. Don’t worry,
it’s only active between 10 a.m. and 11 p.m. Eastern so it
won’t wake you up in the middle of the night.

Browsing online stores for products and seeing new and
exciting things is fun. In fact it’s more fun than going to
a regular store because you can stay on the couch in your
PJs. Plus, you get to read hilarious reviews.
On the other hand, random browsing means you often miss
new products or great deals. You’d have look at the right
place exactly at the right time. Instead, have the deals you
want to know about sent right to your inbox.
Go to Amazon’s E-mail Subscriptions page and select
categories you want to watch, like Amazon Video, Books,
DVD, Deals and more. You’ll get email alerts when new
products are added, products become bestsellers or there
are great new deals. If you end up getting too many emails,
you can always unsubscribe from those you don’t want.
4. Turn Off Personalized Ads
You know those personalized ads that pop up on Amazon
and then follow you around the rest of the Internet showing
you items you’ve already looked at? We’ve told you how
to make those stop on Facebook and Google, and now
we’re going to tell you for Amazon.
Click this link and select “Do Not Personalize Ads from
Amazon for this Internet Browser” and then click Submit.
That’s all there is to it, but now you’ll only see generic
ads instead of ones that look like someone is stalking you
online.
Oh, by the way, while you’re in your Amazon settings,
make sure to check on your Public Profile. Amazon creates
this for you automatically whenever you create an account.
It’s only supposed to show reviews and public Wish
Lists, but double-check to make sure it isn’t sharing
something you don’t want people to see.
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Education SIG
Is Education Technology
Losing its Humanity?
by George Siemens, EdSurge

I’ve been involved in educational technology since the late
1990′s when I was at Red River College and involved in
deploying the first laptop program in Canada. Since that
time, I’ve been involved in many technology deployments
in learning and in researching those deployments.
Some have been at the systems level—like a learning
management system. Others have been more decentralized
and unstructured—like blogs, wikis, and social media.
But there is
something different
in the ed tech space
today than what I
have experienced
in the past. Most
of my career has
involved using
technology to help
people get better
access to learning
resources and materials, to better connect with each other,
to better access formal education, and to improve their
teaching practices and pedagogies. I’ve been fortunate
to journey with talented folks: Grainne Conole, Stephen
Downes, Dave Cormier, Martin Weller, Dragan Gasevic,
Shane Dawson, Carolyn Rose, David Wiley, Ryan Baker,
and many many others. At some level we all shared a
goal that fairness, justice, and equity underpin the role
of education in society and that by enabling access to
learning and improving the quality of learning, we were
helping to improve the lives of learners and of society more
broadly. Sometimes this meant helping people to develop
digital skills to find new jobs or transition into new roles.
Sometimes it meant connecting people eager to collaborate
with others from around the world. Sometimes it was about
righting a wrong or injustice. Regardless of whether the
goal was finding a job or developing new mindsets, my
focus was always on the learner, on the human.
Emerging technology today departs from my previous
vision of improving the human condition. Through
AI/Machine Learning, we are constantly hearing that
technology is becoming more human and becoming more

capable of judgements that we once thought were our
domain. In education though, the opposite is happening:
educational technology is not becoming more human; it
is making the human a technology. Instead of improving
teaching and learning, today’s technology re-writes
teaching and learning to function according to a very
narrow spectrum of single, de-contextualized skills.
Tw o a r t i c l e s
this past week
crystallized my
thinking. First,
Sebastian Thrun,
in an Economist
article, states:
“BECAUSE
of the increased
efficiency of
machines, it is
getting harder and
harder for a human to make a productive contribution
to society.” If that is true, why is his startup trying to
teach humans? Why not drop the human teaching thing
altogether and just develop algorithms for making the
stated productive contribution to society? He also details
nanodegrees which are essentially what we in academia
have to date called “certificates.” Perhaps we can call them
nano-robo-certificates. Making up words is fun when media
attention is petitioned. Most discouraging about this is
that I’ve met Sebastian and he is a friendly, caring, deeply
motivated person. The Thrun-of-media doesn’t align with
the thoughtful Thrun-in-person.
The second article focused on Knewton. Jose Fereirra states
“this robot tutor can essentially read your mind.” I’ve met
Jose on numerous occasions. He’s bright, charismatic, and
appears to genuinely care about improving learning. His
rhetoric doesn’t align with the real challenges of education
where cognitive capability alone is a small factor in learner
success. Robot tutors will not make personalized learning
easy. Learning is contextual, social, and involves whole
person dynamics. In the past, I’ve stated that Knewton is
the only edtech company with Google like potential. That
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is likely still the case, but I’m no longer convinced that
this is a good thing.
Both Udacity and Knewton require the human, the learner,
to become a technology, to become a component within
their well-architected software system. Sit and click.
Sit and click. So much of learning involves decision
making, developing meta-cognitive skills, exploring,
finding passion, taking peripheral paths. Automation
treats the person as an object to which things are done.
There is no reason to think, no reason to go through the
valuable confusion process of learning, no need to be a
human. Simply consume. Simply consume. Click and be
knowledgeable.
My framework for technologies in the edtech space now,
those that I find empowering for learners and reflective of a
human and creative-oriented future, includes five elements:
• Does the technology foster creativity and personal
expression?
• Does the technology develop the learner and contribute
to her formation as a person?
• Is the technology fun and engaging?
• Does the technology have the human teacher and/or
peer learners at the centre?
• Does the technology consider the whole learner?
I go through five year cycles. My early interest was in
blogs and wikis in learning. Then my attention turned to
connectivism and networked learning. Then to MOOCs.
And then to learning analytics. These have all been terrific
experiences and I’m proud to have been able to work with
leading researchers and exceptional students. But it’s time
for change. A curious disconnect has been emerging in
my thinking, one that has been made clear with the hypeoriented buzzwords of today’s edtech companies. I no
longer want to be affiliated with the tool-fetish of edtech.
It’s time to say adios to technosolutionism that recreates
people as agents within a programmed infrastructure.

conference at Stanford in October). Our grant with Smart
Sparrow focuses on multiple dimensions of learning
success where the teacher remains central in the learning
experience. Our project with Intel involves several post
docs exploring how personalization can be improved
in the learning process by developing a graph model of
the learner that considers contextual, cognitive, social,
and metacognitive factors. Two of our NSF grants are
focused on language and discourse analysis and using
big data to explore roles that learners adopt in variously
configured knowledge spaces (Wikipedia, Stack Overflow,
and MOOCs). Our MRI grant produced a report on
digital learning—an evaluation of how technologies
foster learning, rather than foster routine clicking. These
are promising narratives to the de-humanizing edtech
narratives. Others, such as Lumen Learning, Domain of
One’s Own, and Candace Thille’s research on adaptive
learning are similarly advancing humanizing technologies.
These transitions in research are part of a broader agenda
that will help, at least in LINK lab, to create tools,
technologies, and pedagogies that enable creation, personal
formation, engagement, fun, and joy. I’m still fleshing out
exactly what this will look like over the next several years.
Obviously technology will be central in this process, but
it will be one where mindful and appropriate learning
practices are promoted. Where technology humanizes
rather than reduces people to algorithmic and mechanical
practices. Whatever this research agenda becomes, I’m
more excited for the future of technology enabled learning
than I have been in many years.

Over the last several years, my grants
and research interests have turned to
something…else. I’m not sure what
the unifying thread is at this stage.
Partly it’s a focus on the whole person.
On empowered states of learning. On
mindfulness, complexity, integrative
learning, contemplative practices,
formative learning, creativity, making.
The dLRN grant focuses on connecting
researchers with state systems to
improve learning opportunities for
under represented learners. (By the
way, you really should join us at our
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Apple Ambassador
Continued from page 2.

“Imagine hiring an assistant who, in most cases did not
properly understand what you asked it to do, did not
bother to tell you what it did not understand, and instead
of clarifying what it did not understand, simply executed
the result of the misunderstanding.”
They go on to write that the consumer demand for a selflearning multi-domain conversational voice system where
consumers can freely talk about movies, restaurants, music,
hotel bookings and the meaning of life, is where the real
prize is.
Cupertino, it seems, is a master at spotting a company
with excellent potential and technology but terrible at
marketing, as Vocal IQ appears to have zero capability in
this dept. A brief look at their blog and twitter feed almost
confirms this which is why such a below-the-radar find is a
steal for Apple despite no details being officially disclosed
over the acquisition.
It’s also interesting to note that while Apple has formal
ties with IBM for its enterprise play, there have been no
apparent conversations around using IBM Watson for
any formal partnership opportunities. Apple continues to
develop its own capabilities which could mean they have
more faith in delivering a truly useful AI for the masses
rather than a continuing marketing opportunity that Watson
appears to be on the surface.
Apple believes this is the future of interaction with the
objects we take for granted today, not just consumer items
such as smartphones, tablets, TVs. The entire environment
around us is up for grabs. The vision of talking to your
computer like in Star Trek and it fully understanding and
executing those commands are about to become reality in
the next 5 years, not just explicitly but ambiently.
The report last year around GM and Vocal IQ exploring car
interfaces points once again to the rumoured BMW-Apple
Car (or Project Titan as it’s also known). If Apple cracks an
intelligent interface that surpasses Apple Play a hundredfold it could herald how Cupertino plans to execute a fully
autonomous car in the future.
This is also a pointer towards how the future of the Apple
Watch and the eventual form factor change of future
smartphones in general will unfold. As I’ve stated here
on Forbes before, the Apple Watch currently has no killer
use case but it is a trial run for the future of the mobile

phone. In fact, LG has proven this model by previewing the
successor to the LG Urbane, a new smartwatch with SIM
and LTE built in, allowing owners to leave their mobiles at
home. A fully realised intelligent assistant such like Vocal
IQ would accelerate this vision.
Launching Force Touch was the beginning of the end of
how we traditionally interface with connected devices.
Steve Jobs didn’t see an immediate future for touchscreen
iMacs for example, but Tim Cook is taking Apple in
different directions and making his own ‘ding in the
Universe’. Apple’s acquisition of Vocal IQ is an example
of that ding, a much bigger play than just making Siri
more intelligent.
Apple is aiming for an interface that completely rewrites
how we interact with everything.

Internet SIG
Continued from page 3.

5. Make Extra Money
When you’re browsing Amazon, you might come across
things you already have and don’t really want anymore.
Check just below the “Add to Cart” button on the product
page and you might see a “Sell on Amazon” button.
This lets you list your item for sale and make some money
back. You can then put that money toward the purchase
of something else. Also, keep your eyes out for a new
program that lets you make money delivering Amazon
packages.
Have old phones, tablets and other gear sitting around?
Amazon is one way to sell them, but click here to learn
more about selling your old gear from start to finish.
BONUS: Share Amazon Prime Shipping
If you have Amazon Prime then you know the joy of free
two-day shipping. Why not share that joy with your friends
and family? Giving is better that receiving, after all.
Go to the Manage Prime Membership page and scroll
down to the “Share your Prime benefits” section. You can
create an Amazon Household and share Prime benefits like
two-day shipping, Amazon Video and more with another
adult and up to four children.
Didn’t know you could do that? Learn about more
Amazon Prime tricks you didn’t know you could do.
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Mac User Groups Fade in Number and Influence, But
Devotees Press On
by Katie Benner, New York Times
SAN FRANCISCO — When Timothy D. Cook, Apple’s
chief executive, presents an updated iPhone and other
gadgets at an event on Wednesday, several hundred of
the company’s invited guests will be seated in a giant
auditorium in San Francisco to watch.

Members of some now-faded Mac user groups still
maintain a connection. The Berkeley Macintosh Users
Group, in Berkeley, Calif., filed for bankruptcy and shut
down 15 years ago, yet some members continue to dine
together every Thursday night.

More than 5,000 miles away in Britain, members of the
London Mac User Group — comprising about 90 people,
many of whom are longtime Apple enthusiasts — will also
be watching Mr. Cook’s event closely, but via a live stream
at a pub called the Sun Tavern. Along with bar snacks and
pints, a bingo game and a raffle will be part of the fun. The
top prize: an Apple accessory.

“What really matters is the community, and that lives on,”
said the group’s co-founder Raines Cohen.

“We organize a ‘keynote bingo’ for all of the catchphrases
we think will come up,” said Paul Foster, 46, vice chairman
of the group, which is known as L.M.U.G. While the group
usually holds such gatherings at a nightclub called Tiger
Tiger, that venue is closed for remodeling. The club also
normally meets earlier in the day, Mr. Foster said, because
“we have people of many ages, but we also have a lot of
retirees.”

Mac user groups sprang up in the pre-Internet, pre-App
Store era, with members sharing software on floppy
disks and cooking up new ways to use then-novel Apple
Macintosh machines. Some made their own applications.
For the next 20 years, the clubs provided tech support,
taught classes and helped expand the use of Apple
computers in fields like desktop publishing, accounting,
education and graphic design.

So it goes these days for many Mac user groups, which
were once the backbone of Apple’s faithful. Beginning in
the late 1970s to troubleshoot and discuss Apple products,
these user groups are now mostly sidelined — to pubs like
the Sun Tavern, church basements and libraries — as the
company has outgrown them to become the world’s most
valuable enterprise, selling tens of millions of smartphones
and tablets every quarter.

“It was a movement that believed we could solve our own
problems and take care of each other,” said Mr. Cohen, 48,
who co-founded the Berkeley group in 1984.

The continued existence of Mac user groups is an
anachronism in a world where Apple customers today
can almost instantaneously get tech support online and
at Apple Stores. Only a few hundred user groups remain,
down from several thousand at their peak in the early to
mid-1990s. But they continue as a testament to loyalty
and fellowship, qualities that seem quaint in a fast-moving
world that sometimes favors online interaction over faceto-face encounters.
“It’s as much about camaraderie as it is about helping
people with their computers,” says Scott Williams, 72,
who leads the Aquidneck Island Mac User Group in Rhode
Island, which draws about 25 regular attendees.

At the time, the user groups amplified the then-unorthodox
vision of Steve Jobs, Apple’s co-founder, that a home
computer could be easy to use and powerful. The groups
enjoyed an open dialogue with Apple executives and
employees, who sometimes dropped in on meetings. Mr.
Jobs first demonstrated the 1984 Macintosh computer at a
meeting of the Boston Computer Society, which spawned
one of the country’s largest Mac user groups.
In the 1990s, Apple was teetering close to bankruptcy
and Microsoft dominated the personal computer industry.
Mr. Jobs was pushed out of Apple in 1985 and returned
in 1997, when the company was on the verge of collapse.
Not long after Mr. Jobs’s return, Michael Dell, head
of rival computer maker Dell, said that if he were Mr.
Jobs, he would shut down Apple and return the money
to shareholders. At the time, the user groups were quasisupport groups for those who had chosen to be Mac people
in a PC world.
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was “honored to have the support of loyal customers like
the members of Mac user groups, many of whom have been
part of the Apple community for decades.”
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Guy Kawasaki, Apple’s former chief evangelist, likened
user groups to churches that shepherded the community
and the company through its darkest times.

was the graphics, for others the typography and the photo
editing.

“They filled the void of support and enthusiasm that the
market wasn’t providing and created a cult feeling that kept
us going,” said Mr. Kawasaki, who worked two stints for
Apple, once in the 1980s and once in the 1990s.

They recalled pilgrimages to MacWorld, a huge trade show
that focused on the Macintosh platform, and discussed
inflated software prices and luminaries like Mr. Jobs and
the Microsoft co-founder Bill Gates, both of whom had
given presentations to the clubs.

The clubs were “the Genius Bars of their time, and they
did it out of love,” said Ellen Leanse, who led Apple’s first
formal user-group outreach from 1985 to 1989, referring
to Apple’s in-store technical support.

“Do you remember any of the other C.E.O.s?” asked
Felix Kramer, 66, a former New York user-group member,
referring to the three executives who ran Apple before Mr.
Jobs returned in 1997.

Now, even though iPhones dominate computing, and
Apple’s iOS mobile operating system is one of the most
widely used in the world, longtime user-group members
aren’t entirely convinced that Apple has won.

The chatter grew louder. Everyone recalled John Sculley,
the former Pepsi executive who ousted Mr. Jobs as chief
executive. A few mentioned Michael Spindler, who came
after Mr. Sculley.

“People have predicted the demise of the iPhone since Day
1, and I read stories all the time that the company could
fail,” said Robert Zusman, the president of the Arizona
Macintosh Users Group. “We still feel like we’re fighting
against the evil empire, like Google or Microsoft. It’s hard
to reconcile that Apple could be the empire.”

“Gil Amelio, he’s the other one,” said Sylvia Paull, who
had been on the board of Berkeley’s user group. “God,
remember Gil? That’s when you knew things were bad.”

The user groups’ membership rolls have, not surprisingly,
shrunk over time. MacNexus in Sacramento had 1,300
members at its height in the late 1990s and is now down
to about 650 members. Arizona’s user group had 2,600
members at its peak and now has about 70. The Aquidneck
Island monthly meeting in Rhode Island drew as many as
200 attendees in the mid-1980s.

Everyone nodded, but most people smiled. “Bad? What
was bad?” asked Mr. Cohen. “It was an incredible
revolution. We didn’t give up.”

“We’re all suffering the same thing. We’re not getting new
people,” said Bob White, 72, a MacNexus member. “A lot
of us are senior citizens.”
The clubs still provide tech support and classes to people
who don’t want to trawl the Internet for information or visit
Genius Bars. Members do house calls for septuagenarian
customers, and they repair systems that younger people
have possibly never seen.
“I’ve owned a Mac longer than many people at the Genius
Bar have been alive,” said Mr. Zusman, 55. “I just helped a
woman who was running [the 16-year-old system] OS 9.”
Mostly, though, the user-group members like to talk about
Apple and reminisce.
At a recent breakfast gathering in Berkeley, about a dozen
former user-group members from around the country
explained what made them Mac converts. For some it
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GAB’er

October 2015

9

GAAB Internet Addresses
Names

E-Mail Addresses

Aaron Ambrosino........ aambrosi@mac.com
Gary Blizzard.............. gmblizzard@aol.com
Mark Bogossian........... mark@castlecomp.com
Steve Bradley.............. ssbradley@adelphia.net
John Buckley............... jbuckley@nycap.rr.com
Sheldon Carnes............ sheldoncarnes@hotmail.com
Tina Cook.................... twonotrump@nycap.rr.com
Anthony Eldering........ tonye11@verizon.net
Trudy Ellis................... TE52@earthlink.net
Lilajane Frascarelli...... afrascar@nycap.rr.com
Les Goldstein............... lgoldst1@nycap.rr.com
Richard Hester............. hesterfp@capital.net
Ottmar Klaas................ ottmar.klaas@gmail.com
Michael LaFrank......... mglafrank@gmail.com
Thomas Levanduski.... msglevnduski@aol.com
Cecilia MacDonald...... cecilia@midtel.net
Mike Mannarino.......... rfd230@nycap.rr.com
Roger Mazula.............. aluzam@aol.com
Brendan O’Hara.......... bohara1@nycap.rr.com
Eric/Lee Rieker............ Erieker@aol.com
AbdurRahman Rozell.. aryr100@gmail.com
Judith Schwartz........... jfschwartz2@earthlink.net
Saul Seinberg............... saul.seinberg@gmail.com
Bill Shuff..................... wjshuff@earthlink.net
Shelly Weiner.............. olliedawg@yahoo.com
Lou Wozniak............... louw@nycap.rr.com

To start or renew your GAAB
membership, see Cecilia MacDonald
or send your fees payable to her at
the following address:
Cecilia MacDonald
260 Sever Road
Delanson, NY 12053

Visit GAAB on the Internet at http://www.applebyters.com
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